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When faced with uncertainty, marketers should adopt flexible marketing approaches. The article summarizes four steps recommended towards effective marketing reactions during uncertain times. The author recommends marketers get used to a lot of pivoting. Usually, pivoting means the business changes direction upon realizing that the current products are not meeting products or services as per the market's needs. With social distancing and nationwide lockdown, businesses have been forced to shut, or their demand has been slashed (Horton, 2020).Pivoting has been one way of adapting to the holiday season for a business like bars and restaurants.  Notably, it is time for businesses that have never leaned into online holiday shopping to think about how to adopt online shopping. The second recommendation is to understand how to add value. Arguably after pivoting, the response business to adapt to uncertainty now should understand how to add value to their customers. According to the author, understanding how to add value is essential because customers rally behind brands that stand for something bigger. Arguably understanding how to add values means that marketers will respond better when faced with an event that throws a curveball (Horton, 2020).
 The thirds recommendation is staying on top of emerging trends no matter how fast they change. The author state that the demand for online grocery store products outstripped supply. Therefore in such instances, for marketers to avoid being caught off-guard by the new trend, they can always get ahead of the curve and stay on top of trends no matter how fast they change (Horton, 2020).Businesses can stay on top of emerging trends by getting data about online searches by people and know what to expect next even when the environment appears dynamic and fast-changing. The fourth recommendation towards effective marketing reactions is making decisions quickly. Arguably this can be achieved by using the ordinary time to lead analysis paralysis, which would help in uncertainties. For instance, markers should embrace the unknown and integrate it into their strategies from the start (Horton, 2020).
One of the brands that I have noticed is the Apparel brand Tultex. Notably, it has redirected apparel production to produce masks in what appears to be a marketing strategy. Historically the brand has been at the forefront of adopting nationwide needs, especially when the market is faced with uncertainty. The brand is embodied in building an enduring and dynamic business based on quality customer service and innovation.  The brand strategy of Tultex is to keep looking forward while wired for the global industry but maintain hometown roots (TSC Apparel 2020).Arguably, two recommendations related to their marketing strategy are adopting pivoting and understanding how to add value to their customers. The brand, a pioneer in fleece garments, has pivoted its production to supply up to 2 million washable face masks weekly to professionals in the healthcare industry. The brand also stated that washable masks would be available to consumers.
 Notably Tultex brand shifted its production to produce washable face masks after countless stories of healthcare professionals working with patients without masks went viral. Some had to desperately reuse the face mask they hand, and therefore Tultex had to intervene as part of offering solutions during times of uncertainty (TSC Apparel2020). Arguably the brand used the recommendation to pivot during uncertainty. They realized that washable masks were in demand and to meet the market needs, and they pivoted their production to produce face masks, one of the most demanded products during the pandemic. Also, the brand adopted the recommendation of understanding how to adding value to their customers. The brand noticed that healthcare professionals were working on patients without face masks at these uncertain times, and they resolved to shift their production and be helpful. Arguably this is part of helping customers affected by the pandemic, contributing to the communities the brand operates. The strategy to pivot and add value to their customers proved to matter. The brand was lauded for responding to nationwide issues and providing solutions. I would not modify the strategy adopted by Tultex because the strategy is an example of how dedicated the brand is in response to the pandemic. The brand has pivoted, and they have made decisions quickly at uncertain times to market their brand.
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